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Master of Commerce — Business Studies

Programme Outcome

Identify and understand

Demonstrate Human Resource
Competency in Performance Management, Human
Competency 1 Advance . g ’
Indicator 1 | Resource Development
Accountancy and s
Financial & other important Areas
Management of HRM.
Apply Cost
To apply the :
knowledge of C([))rimgtgit;atein Acr(]:ogntlng_
PO1 | Human Resource P Y Performance Tec nIques In
Competency 2 Cost Accounting . calculating
Management . Indicator 2 X i
) and Budgeting Marginal Costing,
and Accounting Standard Costi
& Management 3 a(ljn ar 83 Tg’l
skills in the core &g getat1_ry Cc:)n tr_o
COUISES. perating Costing
Demonstrate Apprllél é\tcct:pl:_ntalncy
Competency 3 Competency in Performance ‘:Jll'echn? Ijelsc?n
P y Accounting & Indicator 3 bl
Statistical calcuflalx\t/:ng Tlane \_/alue
. of Money, Ratio
Techniques Analysis in Financial
Decision Making &
Financial Management
Understand & Apply|
Demonstrate: techniques to learn
Competency 1 Competency in Performance | Research, Research
Research Indicator 1 Process, Datal
Methodology Processing & Statistical
Analysis, and Research
Reporting & Modern
Practices in Research.
ngelops _the Demonstrate Under_stand & Apply
skill to think . techniques to learn
- Competency in .
critically on Strategic Strategic Management,
abstract concepts .., | Performance | Strategy formulation,
PO2 of Research Competency 2 Mﬁa%gggsttaﬁog > | Indicator 2 Implementation &
Methodology & P Evaluation, Business
Marketing Corporate & Global
Strategies & Strategies, Emerging
Practices. Strategic Trends.
Demonstrate Understand & Apply
Competency in knowledge of
Marketing Strategies | Performance | Marketing Strategies,
Competency 3 & Practices Indicator 3 | Developing Marketing

Straggles Plans &
Recent Trends in




Marketing Strategies.

Demonstrate

Apply techniques &
Principles of Business
Economics, Demand

To impart the Competency in Performance .
various skills like Competency 1 Economics for Indicator 1 & Suppl_y Anal}{s!s &
. . Production Decisions
PO3 | Micro & Ma_cro Buglr}ess
Economic skills Decisions
for Business -

L Apply Techniques to
vk | compeency2| ooy | Pertomas | e & Cal
Oran g ompetency petency Indicator 2 | Aggregate Incomes &
rganizational Macro its Dimensions,

Behavior Economics Aggregate Demand &
Concepts & Supply.
Applications
Demonstrate .
i Apply Accounting
Competency 3 %ompe_ten_cy n Perfc_)rmance techniques in
rganizational Indicator 3 0 AL
Behavior. rganizational
Setting, Foundation
of Individual
Behavior, Group
Dynamics &
Emerging
Challanges
Understand & Apply
knowledge of E-
Commerce, E-
Demonstrate . ’ .
Competency 1 Competency in Perfprmance I\Iflarketlrlgs& tEIngO.?,'C
PELENCY 21 Various branches of | Indicator 1 | FaymentSystem & it's
E-Commerce Legal Aspects
Demonstrate Apply the knowledge
Competency in Performance of Business Ethics,
Business Ethics & Indicator 2 Indian Ethical Practices
Corporate Social & Corporate
Responsibility Governance.
To gearupwith | Competency 2
updated
knowledge of E-
PO4 Commerce &

Business Ethics

Demonstrate
Competency in
Corporate Social

Responsibility
Policy & Areas of

Understand & Apply
knowledge of
Corporate Social
Responsibility &
Areas of Corporate
Social Responsibility




Corporate Social
Responsibility Performance
Competency 3 Indicator 3
Demonstrate
competency in Understand & Apply
Supply Chain knowledge of Supply
Competency 1 Management & PlerCfI(_Jrrt[lancle Chain Management,
The Student will Logistics hdicator its Perspectives,
& Student wi Logistics, Design of
Learn & apply SCM
the knowledge Demonsiae '
POS (I)\];Iz?r? f p;%g:nhtag competency in Understand & Apply
Logistics Advertising & Sales Performance the techniques of
Adve?tisin ’& Competency 2 Management Indicator 2 Advertising
sal g Fundamentals &
M ales ‘& Media, Creativity and
anzg;rz;fn Sales Management &
Management. Sales Planning.
Competency 3 Demonstrate Performance Understand & Apply
Competency Indicator 3 the techniques of
in Retail Retail Management,
Management. Retail Management
Strategies, Retail
Location & Use of
Technology.
Programme Specific Outcome
Lga;nelrj venture Demonstrate an Alpjlplr)r/] ;icgr;guersceof
'nR(;SOld:T;Zn Com ability towork in Performance u u
petency 1 Human Indicator 1 Management & make
Management, Resource appropriate decisions
Marketing Management in Human Resource
Strategies & Management
Practices. Apply Techniques of
Demonstrate an Marketing Strategies
ability towork in & Practices in making
PSO1 Competency 2 Marketing F:(re]zf(i)crg;s?c; corporate marketing

Strategies &
Practices

planning.




Demonstrate Apply the
competency in Performance knowledge of
Competency 3 | understanding and Indi decision making to
. ndicator 3 .
analyzing the make effective
aspects of decisions in the
marketing in field of marketing
business with the use of latest
technology
Demonstrate an
Enables learners ability to pursue Apply Techniques of
to pursue Competency 1 Professional Performance | Corporate, Financial,
different b y Finance Courses Indicator 1 Cost,and Human
PSO2 Professional like CA, CS,CMA, Resource
examinations like CFA, etc. Management &
CA, CS, CAT, Marketing Strategies
CMA, MPSC, & Practices
UPSC etc. Demonstrate an .
Competency 2 ability to pursue Pen‘prmance Applystterg?eng;i(lues of
CAT, CI_ET, _UPSC, Indicator 2 Management &
examinations
Research
Methodology.
Demonstrate Apply various
competency in managerial strategies
The learner is Competency 1 undergtanding and rr?gizgg;nie relatin_g to_
further exposed analyzing the areas Organl_zatlonal
p
o certain of Management & Behawc_)r, Group _
Organizational Dynamics & Emerging
selected, but Behavior Challenaes
PSO3 |relevant, areas of ges.
Manager_nen_t & Apply relevant
Organlza_tlonal Demonstrate fingﬁc)i/al tools in
Behavior. competency in effective business
Competency 2 | applying financial Performance | analysis and decision
Indicator 2 i
concepts for making process
effective decision
making in
businesses
Demonstrate Performance | Identify and understand
Competency 3 competency in Indicator 3 the fifrzlancial systems
identifying and and its peripheral
understanding In- concepts
depth concepts in
the field of finance
Imbibes amongst Demonstrate an Apply techniques of
students the ability to pursue Performance Retail Management,
qualities to Competency 1 knowledge of Indicator 1 | Retail Locatio?l, Layout
demonstrate Retail Management Merchandising
Progressive
learning related Demonsirate an I A -
to Retail - Apply techniques o
PSO4 ability to pursue | Performance
Management Competency 2 knowledge of Indicator 2 HRM, SC_M &
Business Marketing




Management &
Planning

Competency 3

Demonstrate an
ability to pursue
family business or
own startup

Performance
Indicator 3

Apply techniques of
Entrepreneurship and
Business Development,
Laws Related to
Business
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